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Soluzioni per la trasformazione
digitale delle imprese del
settore tessile

POLOICT
MEMBER




69,484 87,587

How are site sessions trending?
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which channels are driving engagement?

350,158
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47.7%

LA NOSTRA MISSIONE:
TRASFORMARE | DATI
IN INFORMAZIONI

Ti aiutiomo a prendere decisioni
di marketing basate sulle analisi
dei dati, non sulle opinioni.
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Vediamo alcuni esempi
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Google Merchindise store

GO gle n My Account Q

official merchandise store
Latest Clothings Accessories, Stationery, Marketing Bundles Sale Brands«

Home / Clothing / Mens

Refine your results below

ar

RESET FILTERS

Price

Price Range : £5.63 - £60.00
- =
£60.00
Cloud Zipped t Navy Cloud T-shirt - White Cloud T-shirt - Navy
GGL1545 GGL1544 GGL1543
£39.60 £17.00 £17.00
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Possiamo raccogliere informazioni sugli utenti

Type of user Device category New visitors trend
Click to filter Click to filter

== Muovi utenti

2.000
1.750
1.500
1.250
1.000
29 apr 30 apr 1 mag 2 mag 3 mag 4 mag 5 mag
@ New visitor @ Returning Visitor @ desktop @ mobile @ tablet
Existing customer
Click to filter Age Gender
Click to filter Click to filter

@ 2534
@ 3544
Entrate per utente @ 1824
SO -I 0 @ 4554
' ® 5564
¢ 79.2% ® 55+

@ male @ female
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Anadlizzare i principali canali di acquisizione

o

Channels

| &
| =
| &
| &

Sessioni

16.074

§-3.0%

Newsletter

225

§-16.4%

Entrate

$1.367

t79.2%

Transaction

18

0.0%

Channel contribution by session and CR

Click a bar to apply filter

Organic Search

Direct

Referral

Paid Search

Social

(Other)

Affiliates

Display

Il Sessioni

Il Furchase CR

© % 005% 01% 015% 02% 025%
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Mettere in relazione fatturato ed obiettivi di fatturato

Sales Performance vs Target

January

February

March

April

May

June

July

August

September

October

Consumer
Corporate
Home Office
Consumer
Corporate
Home Office
Consumer
Corporate
Home Office
Consumer
Corporate
Home Office
Consumer
Corporate
Home Office
Consumer
Corporate
Home Office
Consumer
Corporate
Home Office
Consumer
Corporate
Home Office
Consumer
Corporate
Home Office
Consumer
Corporate
Home Office

Furniture

ey

March 2017

Sales: $6.823
Sales Target: 6.842
Difference: $-19

|HUrE

Below Target - Consumer Furniture

Year

(A1)

Office Supplies Technology 2014
2015
2016

(® 2017

Sales above Budget?

llllll

W Above Target
| . Below Target
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$20.000 $0 $5.000 $10.000  $15.000  $20.000 $0 $5.000 $10.000  $15.000  $20.000
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Analizzare le performance dei singoli prodotti online

Detail Page
Products details page performance
Click a row to filter linked graph
Prodotto Viste dei dettagli dei prodotti ~ Clicks Add to basket Sold Entrate generate...
1. Google Utility BackPack 5.160 NN 8.035 I 219 3 $359,97
2. Google Zip Hoodie Black 4 817 I 5.956 748 11 547389
3. Google Incognito Zip Pack 3.297 I 5.087 I 129 1 574,99
4. Google See-No Hear-Mo Set 3,084 I 4221 125 1] 50
5. Google Incognito Flap Pack 3.040 N 4547 1N 136 2 $149,98
6. Google Flat Front Bag Grey 2.431 I 411« 1N 306 7 $209,93
7. Google Pullover Hoodie Grey 2. 766 NN 3.629 N 759 11 $485 89
8. Google Tee White 1.925 I 24020 456 7 $153,93
Totale complessivo 121.843 160.103 25.472 1.308 $14.601,32
1-100 /249 5
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Identificare i clienti (o prodotti) con basso margine ed
alte vendite

Customer Analysis
Count of Customers Sales Quantity Sales per Customer Profit Profit Ratio
wiest [N 557 N secc.0c4 NN 11o7o [ 51000 100506 IEG—_— s
cast | <50 I se13063 N o sos I 5943 I $78.907 I 12 5%
central NN S0+ P 5467202 I 006 N s774 I 542453 P 0%
south N 206 I 5347.795 I s 630 I 5716 I 506.047 I 13.2%
Sales and Profit by Customer Customer Ranking Year
(Al) -
Sean Miller [ $25.043
o Tamara chand [INEEEEEE ;15052 Category
$8.000 raymond Buch [N 5 5.117 (A1)
Tom Ashbrook [ NG 514 596 Furniture
b Ken Lonsdale 1$14.153 Office Suppli...
$6.000 ° sanjit Chand [ A &+ 142 Technalogy
° Adrian Barton [ N NN ;3 630 Segment
L] sanjit Engle NG ;12002
$4.000 Christopher Conan: I 11 501 o
) Consumer
Greg Tran N $11.809 e
$2.000 Becky Martin [N $11.790 Home Office
& Seth Vernon [ 511471
g Caroline Jumper [ $11.165 Profit Ratio
50 Todd Sumrall [N $10.509 50,0% 0 0%
Clay Ludtke | INEREGEGG $10.881 e '
Karen Ferguson NG 510 604
($2.000) gill shonely | NN 10502
Maria Etezadi [N $10.393
LS Edward Hooks [N $10.311
($4.000) Helen Wasserman [ N $5.300
Tom Boeckenhauer [ NN $0.134
Peter Fuller [ $9.063
($6.000) christopher Martinez | N R N NNNEREREIM s&.714
° Laura Armstrong N ¢ 673
Ina Flilah I o 4
50 $5.000 $10.000 $15.000 $20.000 $25.000 $0  $5000 $10.000 $15.000 $20.000 $25.000
Sales Sales
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Capire come gli utenti si comportano su specifiche

‘ﬁl.\'l YOPOOLS com

a8 877.372.6038 The Clear Chowe for Pool Parts & Baadkcts

LOWESTPRICESGUARANTEED SAFE&SECURE EXPERTSERVICE

Cartridges & Grids

== POOLREPLACEMENTPARTS
Cleaning Accessories 3 over 40,000 parts available

SEARCH
Hoaters OUR DATABASE!
Ughting a

Liners

Motors

Pumps

Replacement Parts LA A A L)

B vy KEEPING YOUR POOL UP AND RUNNING IS OUR TOP PRIORITY &
Waterfalls

Pool Pumps Salt Generators Pool Parts Filter Cartridges

Solar Blankets Chiorine Tabs Jandy Deck Jets

‘ _Jandy !
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Fare analisi specifiche. Le ricerche sul sito portano
ad un aumento delle vendite?

Report Tab

Sort Type: Default -

Site Search Status Ecommerce Conversion Rate sb
1. Visits With Site Search 5.30%
2. Visits Without Site Search 0.81%
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Fare analisi specifiche. Le spedizioni arrivano in tempo?

Number of Shipments

On-Time Shipment Trends

49% Shipped Early

80

60

40

20

Jun26 Jul3 Jul 10 Juliz
S|

Staples

Howard Miller 14-1/2” Diameter Chrome Round W..

Xerox 196

Acco Hanging Data Binders

Bretford CR8500 Series Meeting Room Furniture
GBC Standard Therm-A-Bind Covers

Newell 346

Advantus Motivational Note Cards

Avery Durable Slant Ring Binders

Fiskars 8" Scissors, 2/Pack

Permanent Self-Adhesive File Folder Labels for Typ..
Premium Transparent Presentation Covers by GBC

Rogers Deluxe File Chest

Days to Ship by Product for Q3 of 2016

Jul3

Jul 24

Jul 10

26% Shipped Late

Jul31 Aug7 Aug 14 Aug 21 Aug 28 Sep4 Sep 11 Sep18 Sep 25
Week of Order Date [2016]
[ I .
| | |
L I .
—a — |
. |
.
I .
| | |
| |
[E— —
|
| | |
1 |
Jull?  Jul24  Jul31  Aug7 Augld Aug2l Aug28 Sep4 Sepll Sepl8 Sep25 Oct2 Oct9

Order Year
2014
2015

® 2016
2017

Order Quarter
Q1
Q2
® a3
Q4
Region
(Multiple values)
Ship Mode
(Al
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| dati sono il mezzo, noniil fine

Business Impact
+ revenue, - cost, + satisfaction

Optimization

Testing ) — L
Testing base on qualitative and guantitative inputs

Channel Analysis
User Experience Derive actionable insights

Dashboard Reporting
Standard Report Google analytics and supplemental tools

Tag Management Implementation
Analytics Measure what matters

Audit Strategy

Measurement Plan Develop roadmap and KPIs

Low confidence in data
Lack of training
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